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HIGH RESULTS| A VERY GOOD PERFORMANCE OVER THE YEAR

SALES REACHED €126M 

THE €100M ANNUAL THRESHOLD EXCEEDED & NEW €110M 
OBJECTIVE ALSO CROSSED!

HIGHER OPERATING INCOME : €14.1M 

AN EXCELLENT « WHAT’S NEXT » (APRIL 19) 
SHOWING EXCITING PERSPECTIVES
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1. REMINDER ON FOCUS
PERFORMANCE TRACK RECORD

2. 2018-2019
A RECORD YEAR FOR THE GROUP

3. OUTLOOK
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2015

FOCUS HOME INTERACTIVE| PARTNERSHIPS WITH MORE EXPERIENCED STUDIOS 

2018 TODAY
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FOCUS HOME INTERACTIVE| UPGRADE OF THE QUALITY OF OUR GAMES
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2018-2019| FOCUS UNDER THE SPOT-LIGHT

JIM STERLING REVIEWING ‘’A PLAGUE TALE’’

‘’Focus Home Interactive has 
been knocking out of the park
with Vampyr, The Surge, Call of 
Cthulhu and now
A Plague Tale.’’ 

‘’They’re serving a starving market.‘’ 

‘’They’re an example of what
type of service a mid-tier 
publisher should provide to 
the game industry.‘’ 
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2018-2019| FOCUS UNDER THE SPOT-LIGHT

EDUCATE PLAYERS
World War Z | Dev Diary

REACH CORE AUDIENCE
World War Z | Twitcher Campaign

REACH MAINSTREAM AUDIENCE
Farming Simulator 19| TV Ad

REACH LIFESTYLE AUDIENCE
Plague Tale| TV Ad with Sean Bean

(Game of Thrones, Lord of the Rings…)

360°
COMMUNICATION

“It takes something special 

to get through the filter, 

so A Plague Tale: 

Innocence — take a bow.”

“Anyway: good job Focus 

Home Interactive.”

9



#5 | The Surge| Rising
During E3 2019!

2018-2019| COMMUNITY-BASED COMMUNICATION

TWITCH

#2 | World War Z | New Releases #2 | A Plague Tale| New Releases

FOCUS HOME INTERACTIVE TITLES AMONG MOST WATCHED GAMES DURING KEY COMMUNICATION BEATS
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2018-2019| E3 2019 = MAXIMUM COVERAGE

+4M views on Social Networks +5M views on Social Networks

World premiere exclusive 
on Inside Xbox Live Show

World premiere exclusive 
IGN Live Show

E3 2019 LIVE SHOWS
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Dragon Ball Z | 2.900k views

Final Fantasy 7 | 1.600k views

GreedFall | 996k views

The Surge 2 | 291k views

Final Fantasy 9 | 959k views

Persona 5| 839k views

Final Fantasy 14 | 518k views

Crash Team Racing | 367k views

Cyberpunk 2077 | 358k views

Minecraft Dungeons | 302k views

Elden Ring | 300k views

Control | 248k views

MOST WATCHED TRAILERS
DURING E3 2019

ON PLAYSTATION USA
ON YOUTUBE

2018-2019| E3 2019 = MAXIMUM COVERAGE
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REVENUE 2018-19| RECORD SALES

33.3
44.3

42.6

81.7

2017-2018 2018-2019

Revenue (in m€)

April-Sept. Sept.-March

75.9

126.0

H1
H1

H2

H2

+66.0%

INTERNATIONAL REVENUE 

90%

FRANCE

10%

GEOGRAPHICAL SPLIT
(%)

VS

DIGITAL PLATFORM

66%

RETAIL

34%

CHANNEL SPLIT
(%)

VS
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2017 - 2018 2018 - 2019

Back Catalogue Revenue 
In €m

29.9

31.2
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A STRONG BACK-CATALOG



2018/2019|SALES BREAKDOWN

31 MARCH 2018

GAME % OF SALES

MudRunner 16%

Special Editions & Add-ons 14%

The Surge 12%

Styx 2 5%

Tour de France 2017 3%

Other New Titles 8%

Back Catalog (1) 42%

(1) Sales generated by titles released before the fiscal year

31 MARCH 2019

GAME % OF SALES

Farming Simulator 19 35%

Vampyr 18%

Insurgency: Sandstorm 6%

Special Editions & Add-ons 4%

Call of Cthulhu 4%

Other New Titles 8%

Back Catalog (1) 25%
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Breakdown of FOCUS revenue 
as a % of H1 2017 revenue and change as a % vs. H1 2016 revenue

€55.7m

44%

€49.9m

40%

€4.0m

3%

NORTH/
SOUTH

AMERICA

EMEA
(EXCLUDING 

FRANCE)

ASIA

FRANCE

OTHER 
REGIONS

€4.0m

3%

€12.4m

10%

FINANCIAL RESULTS 2018/2019|GEOGRAPHIC BREAKDOWN
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Profit & Loss in €m
Consolidated financial statements under French GAAP

31 March 2019
(*)

(12 months)

31 March 2018

(15 months
audited)

31 March 2018
(**)

(12 months)

Revenue 126.0 89.9 75.9

Studio costs -73.9 -49.7 -41.1
Manufacturing and ancillary costs -15.5 -13.0 -10.8

Gross margin 36.6 27.2 24.0
% of revenue 29% 30% 32%

Personnel expenses -8.3 -8.7 -7.2
Other operating costs -14.2 -9.0 -7.2

Operating income 14.1 9.5 9.6
% of revenue 11% 11% 13%

Group net income 8.0 6.5
% of revenue 6% 7%

FINANCIAL RESULTS 2018/2019|P&L

(*)The audit procedures have been performed. The reports will be issued after finalization of the procedures required for the purposes of the publication of the annual financial report
(**) The group changed its fiscal period last year, the financial data as of 31st March 2018 is presented over 15 months, for comparison purpose prior year for 12 months covering 1/4/2017 
to 31/3/2018 is presented
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FINANCIAL RESULTS H1 2018/2019|BALANCE SHEET

ASSETS in €m
Consolidated financial statements under French 

GAAP

31 MARCH 19

(*)

LIABILITIES in €m
Consolidated financial statements under French 

GAAP

31 MARCH 19

(*)

Fixed Assets 0.9 Total Equity 44.6

Inventories and works in progress 1.0 Provisions 0.4

Accounts receivable and related accounts 8.5 Borrowings & financial liabilities 1.1

Other receivables, prepayments and accrued
income

40.8 Accounts payable & related accounts 14.6

Cash & short-term investment securities 20.0 Other payables, accruals & deferred income 10.5

Total assets 71.2 Total liabilities 71.2

(*)The audit procedures have been performed. The reports will be issued after finalization of the procedures required for the purposes of the publication of the annual financial report
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OUTLOOK 2019|WORLD WAR Z 2 MILLION COPIES SOLD
IN LESS THAN 2 MONTHS

4.554.215 Hours Watched
215.797 Hours Broadcast
135.162 Max Viewers
44.859 Broadcasters

LIVE PLAN – SEASON ROADMAP
RETENTION STRATEGY

16 Billions Zombies Killed
18 Millions Matches Played
702 Millions Minutes Played
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OUTLOOK 2019|A PLAGUE TALE: INNOCENCE
= 94% USER SCORE
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OUTLOOK 2019|HIT RELEASES ON NEW PLATFORMS 

COMING TO PLAYSTATION 4 & XBOX ONE EXPANSION COMING TO ALL PLATFORMS
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OUTLOOK 2019|HIT RELEASES ON NEW PLATFORMS 

COMING TO NINTENDO SWITCH
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COMING TO NINTENDO SWITCH COMING TO NINTENDO SWITCH COMING TO MOBILE
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2019-20|RELEASE SCHEDULE

GAMES STUDIOS RELEASE (Calendar)

GreedFall Spiders 10/09/2019 

The Surge 2 Deck13 24/09/2019

Call of Cthulhu Switch Cyanide/Saber October 2019

Vampyr Switch Dontnod/Saber October 2019

Farming Simulator 19 Platinum Giants October 2019

Farming Simulator Switch Giants December 2019

MudRunner Mobile Saber December 2019

The Surge 2 – Story DLC Deck13 Q1 2020

MudRunner 2 Saber Q1 2020

Insurgency: Sandstorm (PS4/X1) NWI Q1 2020

New Project PassTech Games Q1 2020 (Early Access)

The Architect Enodo Games Q1 2020 (Early Access)
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OUTLOOK

AT END MARCH 2022
REVENUE 

€150 – 200 MILLION

NEW 
GUIDANCE
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COMPANY | SHARE PRICE AND CAPITAL BREAKDOWN

SHARE PRICE PERFORMANCE
(FROM JANUARY 2 2017 TO JUNE 25 2019)

31%

3%

8%

58%

CAPITAL ALLOCATION 
ON MAY 31, 2019

Nabuboto

Innelec

Managers, employees and others

Free Float

Buy Back Program 2,6%
November 2018
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UPCOMING EVENTS

Q1 Sales 2019-20
25 July 2019

General Assembly
24 September 2019
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